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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh pemanfaatan social
media marketing terhadap peningkatan penjualan buah salak di Lembang Limbong,
Kecamatcin Rantepao, Kabupaten Toraja Utara. Penelitian menggunakan
pendekatan kuantitatif dengan metode eksperimen melalui desain pretest-posttest.
Sampel penelitian berjumlah 30 pengelola kebun salak dengan teknik sampling
jenuh. Perlakuan diberikan melalui pelatihan pemanfaatan media sosial yang
meliputi pengenalan platform, pembuatan konten, pembagian konten,
pemantauan, dan evaluasi. Pengumpulan data menggunakan angket yang telah
memenuhi uji validitas dan reliabilitas. Analisis data dilakukan menggunakan
statistik deskrip* uji normalitas Shapiro-Wilk, dan Paired Sample t-Test Hasil
penelitian menunjukkan peningkatan skor rata-rata dari 48z07 pada pretest
menjadi 75,87 pada posttest Nilai signifikansi uji Paired Sample t-Test sebesar 0,000
(<0z05)z sehingga Ho ditolak dan Ha diterima. Keputusan tersebut menunjukkan
baliwa pemanfaatan social media marketing berpengaruh signifikan dalam
meningkatkan penjualan buah salak di Lembang Limbong, Kabupaten Toraja
Utara.

Kata Kunci: Social Media Marketing, Meningkatkan Penjualan.
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ABSTRACT

This study aimed to determine the effect of social media marketing utilization on
increasing snake fruit (salak) sales in Lembang Limbong, Rantepao District, North Toraja
Regency. The research employed a quantitative approach using an experimental method
with n pretest-posttest design. The sample consisted of 30 snake fruit farmers selected
through total sampling. The treatment was administered through social media marketing
training, including platform introduction, content creation, content sharing, monitoring,
and evaluation. Data were collected using questionnaires that had passed validity and
reliability tests. Data analysis was conducted using descriptive statistics, the Shapiro-Wilk
normality test, and the Paired Sample t-Test. The findings revealed that the mean score
increased from 48.07 in the pretest to 75.87 in the posttest. The Paired Sample t-Test
yielded a significance value of0.000 (<0.05), leading to the rejection of Ho and acceptance
of 乩.Therefore, it was concluded that utilization of social media marketing had n
significant positive effect on increasing snake fruit sales in Lembang Limbong, North
Toraja Regency.

Keyword: Social Media Marketing, Increasing Sales.
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