ABSTRACT

ROSMIANTI LEMBON (3020207489) In 2024 the Christian Leadership Study
Program, prepared a thesis with the title " Analysis of the Integrated Marketing Strategy
of Alta coffee Toraja in Lembang Sesesalu, Tana Toraja Regency” under the guidance of
Andres Barata Yudha, Ph.D and Anissa Citra Paonganan, M.Pd. The background to this
research is the importance of integrated marketing strategies in facing coffee competition.
The aim of this research is to analyze the integrated marketing strateqy implemented by
Alta Coffee Toraja in Lembang Sesesalu, Tana Toraja Regency. This research uses Philip
Kotler's theory about marketing strategy (Product, Price, Place, Promotion) and also the
concept of integrated marketing. The research method used is qualitative with a descriptive
approach including observation, interviews with business owners and consumers, as well
as analysis of data obtained in the field. Based on the research results, Alta Coffee Toraja
has succeeded in implementing an integrated marketing strategy using online and offline
approaches. The product, the quality used is typical Toraja single Robusta coffee, the price
shows added value to the product, planned distribution of locations and digital platforms,
and active promotion through the use of social media and participation in local cultural
events.
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